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345. Advanced Acting/Improvisation (3) F—Odd Years
Prerequisite: COM 240
Advanced acting characterization, historical styles, and 
improvisational techniques.

346. Photo Editing (3) S
Prerequisite: COM 336
An exploration of the technical aesthetic qualities 
of photographs and how these factors affect editorial 
decisions concerning their use in publications. Students 
will acquire skills in visual editing and participate in 
discussions of ethical and legal issues. Understanding 
subject emphasis, application of framing techniques, 
characteristics of good photographs, universal themes, 
photograph evaluation, recognizing impact value, and 
ethics will be stressed.

347. Broadcast News Producing and Management (3) F
Management and producing theories and techniques for 
the newsroom learned from studying day-to-day decision 
making, personnel management, regulation, story 
decision, and ethical dilemmas faced by news directors 
and senior producers.

350. Christian Drama (3) S
Prerequisite: COM 113.
Exploration of the meaning of and possible uses for theatre 
from a Christian perspective.

351. Reporting for Print and Online Media (4) F
Prerequisite:  COM 121.
This course is designed to improve and expand the news 
gathering and writing skills of the media student, further 
developing understanding of print news writing, news 
judgment and construction of print news stories, as well 
as social responsibility and an ethical framework for print 
journalists.

352. Reporting for Broadcast Media (4) S
Prerequisite:  COM 121.
This course is designed to improve and expand the news 
gathering and writing skills of the media student, further 
developing understanding of broadcast news writing, news 
judgment and construction of broadcast news stories, as 
well as social responsibility and an ethical framework for 
broadcast journalists.

355. Communication Theory & Research (3) S
Major theories, models, and conceptualizations of 
communication with emphasis on practical applications 
of research.

360. Publication Design (3) S
Using hands-on experiences to edit, design, layout, and 
develop camera-ready documents to provide practical 
knowledge of state-of-the-art publishing technology.

365. Computer-Mediated Communication (3) F
A blending of theoretical and practical views of 
communication through computers considering 
the movement to computers for informational and 
interactional exchanges as well as the creative/production 
process involved in generating online projects.

399. Media Communications Practicum (3) F, S
Prerequisite:  COM 220 and COM 230.
Practical hands-on experience in media communications. 
Students work with a faculty member on specific projects 
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417. Advanced Public Speaking (3) S-Even Years
Prerequisite:  COM 112 or 235.  
An oral communication skills course that teaches advanced 
public speaking skills including impromptu and manuscript 
speeches, speaking while using technology, speech writing, 
and special occasion speeches.  Rhetorical criticism, critical 
thinking, and verbal fluidity are also covered.

423. Public Relations Campaigns (3) F
Prerequisite: COM 323.
Examines preparation of comprehensive public relations 
campaigns with emphasis on critical thinking and problem 
solving through use of case studies. 

426. Photojournalism Professional Portfolio (3) F
Prerequisite: COM 336
This course will explore the many variations of portfolio 
presentation in today's marketplace and the photographs 
needed to present a well-rounded collection. Preparation 
of a portfolio based upon research in the student's areas of 
interest will be a primary target of the class. Looking closely 
at potential clients, target audiences, various ways of delivery, 
and the images needed for a portfolio will be addressed.

430. Communications Law (3) S
The legal controls and government regulations on mass 
media. Students will study case precedents involving the 
freedom and rights of the press and broadcasters.

438. Censorship and Propaganda in Film (3)  
S—Even Years
The practice and patterns of censorship in cinema. Issues 
include local and state censorship boards, legal challenges, 
organized public pressure, and self-regulatory efforts by the 
industry. The use of film as propaganda, including Soviet 
cinema theory, Nazi film propaganda, and American use 
of film in supporting war efforts will be considered.

451. Advanced Reporting (3) F—Even Years
Prerequisite:  COM 351 or COM 352.
Students are provided with reportorial and analytical 
skills and techniques required by journalists who research 
and write nonfiction suitable for publication. This is the 
capstone experience for Journalism majors.

481. Internship in Photojournalism (3) F, W, S, Su
Prerequisite:  Three courses required in the 
Photojournalism minor.
Selected students work as interns in supervised 
photojournalism work.  

482. Internship in Advertising (3) F, W, S, Su
Prerequisites:  COM 314, COM 329, plus 3 additional 
courses in the Advertising major.
Students work as interns (primarily unpaid) to obtain 
supervised practical experience in advertising at an agency 
or another type of business.  Requires a minimum of 150 
hours during one semester. 

483. Internship in Digital Media (3) F, W, S, Su
Prerequisite: ART 221, CSC 360, COM 220 and two 
required courses from the DM-Communication Arts 
Emphasis.
Selected students are assigner. 
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180-280-380-480. Study Abroad Programs (1-4) 
All courses and their applications must be defined and 
approved prior to travel.

195-6-7. Special Studies (1-4) 
295-6-7. Special Studies (1-4) 
Lower-level group studies which do not appear in the 
regular departmental offerings.

395-6-7. Special Studies (1-4) 
Upper-level group studies which do not appear in the 
regular departmental offerings.

495-6. Independent Study (1-4) 
Individual research under the guidance of a faculty 
member(s).

497-8-9. Seminar (1-3) 
To be used at the discretion of the department.


