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THE McAFEE SCHOOL OF BUSINESS AD MIN IS TRA TION

Master of Business Administration
Available on the Jackson and Germantown Campuses

Mission Statement 
To provide a quality graduate education within a Chris-

tian context, to produce scholarly contributions to the 
business academic disciplines, and to develop graduates 
prepared to serve in the challenging global environment 
of today's organizations.

The M.B.A. Academic Program
The Master of Business Administration (M.B.A.) de gree 

provides advanced study for in di vid u als in ter est ed in 
managing and leading or ga ni za tions.

Program Emphasis
There are 12 courses and an orientation pro gram in 

the Union M.B.A. curriculum. The ori en ta tion pro gram, 
comprised of three class meetings for one hour of credit, 
serves as an opportunity to review back ground in for -
ma tion in the business dis ci plines. 

The remaining 12 courses are 3 semester hours of grad-
 u ate credit each. At the Program Director's discretion, 
one of these courses will be either MBA 615 or MBA 640. 
Courses are scheduled in a man ner that allows the student 
to continue a ca reer and an already busy schedule. The 
courses meet from 6 to 10 p.m. one evening a week. Only 
one course is tak en at a time, and each cohort of stu dents 
progress es through the program together. Cours es are 8 
weeks in duration. The entire 37-se mes ter hour M.B.A. 
program is com plet ed in 24 months.

The course load is divided into three terms of twelve 
hours per term, with the exception of Term 1 which in-
 cludes the one hour Orientation pro gram.

Two options are available for completion of the MBA, 
a thesis option and a non-thesis option. Students select-
ing the thesis option are required to apply for acceptance 
into the thesis program prior to completion of MBA 635. 
If accepted, the student would take the MBA 690, Thesis, 
at least 3 times in lieu of either  MBA 640, 630 or 628. The 
specifi c course substitution is at the discretion of the MBA 
Director. Students accepted into MBA 690 are required to 
write a thesis during the Fourth through Sixth Terms of 
the program. Once accepted into the program, the student 
must enroll in MBA 690 continuously until the project is 
successfully completed.

The intensive study of cases is the focus of the Union 
M.B.A. Case study provides concrete or ga ni za tion al 
experiences for students to an a lyze. These real-life sit-
 u a tions reinforce class room dis cus sions and in ter ac tive 
activities.

The strength of the Union M.B.A. is the qual i fi ed fac-
 ul ty that serve our student body. Union's busi ness fac ul ty 
combine practical work ex pe ri ence in man age ment, con-
sulting, and the professions with strong academic back-
grounds. This dual em pha sis on practicum and education 
provides a rich and rel e vant class room ex pe ri ence for 
our M.B.A. stu dents. Faculty pursue in no va tive teaching 
con cepts while con tinu ing to conduct and pub lish busi-
 ness-re lat ed re search. 

Expected Outcomes
The program strives to develop the fol low ing knowl-

 edge and skills in each student:
1. Advanced knowledge in ac count ing, eco nom ics, 

fi  nance, management, marketing, and quan ti ta tive 
methods;

2. Application of strategic man age ment con cepts with in 
the functions of or ga ni za tions;

3. Effective leadership and com mu ni ca tion skills;

4. The capacity to make decisions lead ing to achieve ment 
of organizational objectives;

5. An understanding of the im por tance of Chris tian 
ethics and its application to or ga ni za tion al de ci sion-
making.

 Admission Information
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a low grade point average from previous ac a dem ic 
work. 

Transfer of Credit
Graduate credit for courses earned at a re gion al ly ac-

 cred it ed college or university or at a rec og nized foreign 
college or university may be trans ferred to Union Uni ver -
si ty if the courses are es sen tial ly the same courses as those 
required in the co hort pro gram. Such transfer cred it will 
not be al lowed for courses used to satisfy another degree 
at another institution. The maximum number of se mes ter 
hours that may be transferred to Union Uni ver si ty and 
applied to the M.B.A. degree is nine.

No grade less than “B” may be transferred. Cours es 
taken more than fi ve years before be gin ning the M.B.A. 
program at Union University will be con sid ered on an 
individual basis.

 Graduation Requirements
1. Completion of the thirty-seven hours of re quired 

course work.

2. A minimum grade point average of 3.0 for the re quired 
course of study.

The Cohort Approach and Calendar
The Union M.B.A. provides a delivery system for grad-

 u ate education that is unique. Groups of 15 to 30 students 
pursue each course together, meet ing one night a week for 
eight weeks per course. This model emphasizes team work, 
co op er a tion, and the collaboration be tween stu dents. Each 
co hort group is further sub di vid ed into study groups of 
4 to 6 stu dents. Every at tempt is made to struc ture study 
groups so that stu dents' past ex pe ri enc es and busi ness 
strengths are com ple men ta ry. Life long friend ships are 
de vel oped under this format, and the learn ing that takes 
place in the class room is sup ple ment ed in team ex er cis es 
and projects. Study group meet ings outside of class are 
at the dis cre tion of group mem bers.

Each cohort is presented with its unique calendar 
for the complete program. Current MBA calendars are 
available for both campuses at: http://www.uu.edu/aca-
demic/graduate/mba/

Financial Information
There are three methods of payment for the pro gram.

1. One-hundred percent of tuition expense for the entire 
program before the fi rst night of class. In ter est will be 
assessed on the unpaid balance at the rate of 1.5% per 
month.

2. The payment of tuition as billed monthly as a result 
of courses registered. Interest will be assessed on the 
unpaid balance at the rate of 1.5% per month.

3. FACTS payment plan. Please see details at www.
uu.edu/fi nancial/info

4. Tuition reimbursement is offered my many employers. 
The University allows the completion of the current 
student schedule to meet eligibility requirements for 
payment. Prompt payment is requested to prevent 
interruption of registration.

. Tuition is $385 per semester credit hour.

 The following are non-refundable fees:

 Application Fee: $25

 Graduation Fee: $25

Financial Aid
Students enrolled in the M.B.A. Program may ap ply for 

the Federal Stafford Loan. A Union Uni ver si ty Applica-
tion for Fi nan cial Assistance and the Free Application for 
Federal Student Aid (FAFSA) form must be completed by 
each ap pli cant. A Mas ter Prom is so ry Note must also be 
on fi le in the Fi nan cial Aid Offi ce.

Union University is approved by the De part ment for 
Veterans Affairs to offer educational ben e fi ts to vet er ans, 
reservists, and dependents of vet er ans who qualify for 
Veterans Benefi ts. Any per son who qual i fi es for VA Ben-
efi
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625 Managerial Finance (3)
Analysis of the capital structure, div i dend pol i cy, and 
working capital pol i cy of the fi rm. Ad di tion al topics in-
clude: risk mea sure ment, val u a tion, cost of cap i tal, and 
analytical tools used for the ac qui si tion and al lo ca tion 
of funds.

626 Managerial Finance II (3)
Corporate valuation, strategic fi nancing decisions, tactical 
fi nancing decisions, and special fi nancing topics including 
short-term fi nance and working capital management. Ad-
ditional topics include derivatives and risk management, 
bankruptcy, reorganization, liquidation, mergers, lever-
aged buyouts, divestitures and holding companies.

628 Strategic Marketing (3)
An analysis of the marketing of goods and ser vic es and 
the role of marketing in the econ o my. Mar ket ing strategy 
ex plored through case stud ies and re cent lit er a ture. 

630 Management Information Systems (3)
This course is designed to provide an un der stand ing of 
the fi eld of in for ma tion systems. Broad-based in struc tion 
in dis trib ut ed da ta bas es, net work ar chi tec tures, tele com -
mu ni ca tions op tions, and hard ware/software plat forms. 
Ap plied knowl edge to ensure that MIS goals and ex pen -
di tures are con sis tent with and in support of the mission 


