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McAfee School of Business Administration

Dean
R. Keith Absher (2004). Dean of the McAfee School of Business Administration and Professor of Marketing. B.A. and 
M.B.A., Jacksonville State University; M.A.S., University of Alabama-Huntsville; Ph.D., University of Arkansas.

Mission Statement
To provide a quality undergraduate business education within a Christian context, to produce scholarly contri-

butions to the business academic disciplines, and to develop graduates prepared to serve in the challenging global 
environment of todayõs organizations.

Goals
Å Place graduates with quality organizations
Å Be student focused
Å Encourage life-long learning
Å Provide an integrated knowledge-base across disciplines
Å 
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Tom Proctor (1996). Professor of Accounting and Coordinator of Accounting. B.S., University of Tennessee at Martin; 
M.B.A., M.S., and Ph.D., University of Memphis; C.M.A.

Darin White (1994). Professor of Marketing and Director of Academic Research. B.S., Birmingham-Southern College; 
M.A. and Ph.D., University of Alabama.

Curriculum
The McAfee School of Business Administration offers majors in Business Administration and Accounting, leading 

to the Bachelor of Science in Business Administration. Each major is required to complete the General Core Cur-
riculum, the B.S.B.A. Speciþc Core Curriculum, major requirements as detailed below and a minor in University 
Studies or a minor outside the School of Business. The student seeking Tennessee Teacher Licensure in business 
subjects will select an appropriate major and complete the Professional Education Minor; details are shown below 
under òTeacher Licensure.ó

A minimum grade of C is required in all upper level courses in the B.S.B.A. speciþc core. All majors offered through 
the McAfee School of Business Administration require the B.S.B.A. Speciþc Core consisting of: ACC 211-2; ECF 211-2, 
320; BAD 224; CSC 105, MAT 114; MGT 310, 312, 321; MKT 328.
 I. Major in Accountingñ48 hours

A. ECF 415, 430
B. ACC 311, 313, 314, 315, 350, 410, 413
C. MGT 324, 341, 445, 475
D. Upper-level ACC Electiveñ3 hours
E. Upper-level Business or Advisor-approved Electivesñ6 hours
F. No minor is required with the Accounting Major.

 II. Major in Business Administrationñ30 hours (Major Core + one concentration)
A. Core required of all majors: ECF 415, 430; MGT 341, 475, 445, and 6 hours Business or Advisor-approved 

Upper-level Electives
B. Concentration in Economics: ECF 411, 412, 498
C. Concentration in International Business: ICS 320, MGT 420, MKT 433
D. Concentration in Management: MGT 410, 420, 432
E. Concentration in Marketing: MKT 350, 424, 433

 III. Teacher Licensure
Teacher Licensure in Business Education, Business Technology and Marketing requires students to complete 
the following:
A Professional Education: EDU 150, 250, 326; PSY 213, 318; SE 225; EDU 419, 433.
B. Complete the BSBA with a major in Business Administration or Accounting.

1. Business Education completes the BSBA and major, earning a dual licensure with Business Technol-
ogy.

2. Economics completes the BSBA with a major in Business Administration (Economics Concentration) 
and completes additional Social Science requirements: HIS 101, 102, 211, 212; GEO 112, and either GEO 
215 or 216

3. Marketing completes the BSBA with a major in Business Administration (Marketing Concentration).
C. Completion of applicable portions of the Praxis II.
D. For additional information, see the Assistant Dean for Teacher Education and Accreditation.

 I.  Minor in Accountingñ18 hours
A. ACC 211, 212, 313, 315
B. Upper Level ACC Electives

 II. Minor in Economicsñ18 hours
A. ECF 211, 212, 411, 412
B. Upper Level ECF Electives

 III. Minor in Managementñ18 hours
A. MGT 341, 348; MAT 114
B. Upper Level MGT Electives

 IV. Minor in Management for Non-Business Professionalsñ21 hours
A. ACC 211 and ECF 211
B. MGT 348; MKT 328; ECF 415
C. Upper-level Business electiveñ3 hours

 V. Minor in Marketingñ18 hours
A. MKT 328, 424, 440; MAT 114
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B. Upper Level MKT Electives
 VI. Minor in University Studiesñ18 hours

A. Available only with the Bachelor of Science in Business Administration; all courses must be taken outside 
the School of Business.

B. No more than 9 hours may be taken below 300 level.
C. No more than 13 hours may be taken under one preþx.
D. Course must be approved by the faculty advisor and cannot duplicate with the general core curriculum.

 VII. Minor in Actuarial Science (to accompany the completion of a Business Major and the B.S.B.A.)ñ21 
hours
See the Department of Mathematics for details.

TEACHER LICENSURE

Assessment of Majors
Proþciency in accounting, economics, þnance, management, marketing, quantitative concepts, and their integra-

tion will be assessed through the ETS Major Field test. Each student pursuing a BSBA degree will take this test in 
MGT 445.

Demonstrated ability to assess and analyze data and other pertinent information to identify and resolve manage-
rial problems will be evaluated based on studentsõ successful completion of the capstone course, MGT 445.

Students will communicate effectively, orally and in writing, as demonstrated through successful completion of 
MGT 310, 348, 435, 445, and 475.

Student Organizations
Students In Free Enterprise. SIFE is a team of students teaching the community how market economics and 

businesses operate. It is a partnership between higher education and business building career connections between 
college students and the business community. Students must be nominated by a faculty member followed by a 
personal interview and recommendation of interviewing committee to faculty sponsor.

Phi Beta Lambda. Membership in this national business fraternity is open to those interested in careers in busi-
ness. Its goals are to promote the free enterprise system, to create a better understanding of the business world, and 
to explicate the resume writing and interview process through seminars and workshops.

Student Awards
Jeanette Pieron Proctor Aspiring Accountant Award. To be eligible for this award, a student must be a 

declared accounting major who is in the process of completing ACC 212 and has an overall GPA of 3.00 or better. 
The recipient will be selected by the Accounting faculty. The recipient will be required to enroll in ACC 313 when 
next offered.

Curtiss E. Scott Business Excellence Award. To be eligible for this award, a student must be classiþed as a senior 
School of Business Administration student with a GPA of 3.00 or better. The Phi Beta Lambda Business Fraternity 
nominates three students from eligible candidates. The McAfee School of Business Administration faculty select the 
þnal recipient from the nomination list.

Course Offerings in Accounting (ACC)
( ) Hours Credit

211. Principles of Accounting I (3)
An introductory course including study of professional accounting, sole proprietorships, and partnerships.

212. Principles of Accounting II (3) 
Prerequisite: ACC 211.
A continuation of ACC 211 with an emphasis on corporations and the use of accounting in managerial decision 
making. 

311. Cost Accounting (3)
Prerequisite: ACC 212.
A study of methods of accounting for materials, labor, and factory overhead in job order and process cost systems. 

312. Managerial Accounting (3) 
Prerequisite: ACC 212. 
Uses of accounting information in management decision making. Topics include budgeting, standard costing, and 
analyses of costs and proþts. 
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313. Intermediate Accounting I (3)
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430. International Economics (3)
Prerequisites: ECF 211 and 212.
International trade and þnance. Deals with United States tariff policy, foreign exchange, markets, United States 
foreign economic policy, and the mechanisms available for international economic cooperation. 

431. Economics of Labor (3) 
Prerequisites: ECF 211 and 212.
Deals with wage theory, development of labor unions, collective bargaining, and the growth of a structure of labor 
law. 

Course Offerings in Management (MGT) 
( ) Hours Credit

300. Seminar in Free Enterprise (1-2)



116

 SCHOOL OF BUSINESS

343. Sport Law (3) 
Reciprocal credit: PEWS 343.
Tort and contract law as it applies to sports industry. Investigation of case law dealing with marketing the athlete, 
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340. Sport Marketing (3) 
Prerequisite: MKT 328. Reciprocal credit: PEWS 340.
Basic marketing concepts in the sports industry. Fundamental techniques of advertising, sales, promotion, fund-
raising, and journalism will be explored in relation to sports. 

341. Sport Information Management (3)  
Prerequisite: COM 120 and MKT 328. Reciprocal credit: PEWS 341.
See PEWS 341 for course description.

350. Professional Selling (3) 
Prerequisite: MKT 328.
The role of the sales professional within the marketing process. Emphasis on development of selling responsibilities, 
time and territory management, and interpersonal communication skills through role-plays. Includes analysis of the 
psychological basis of selling in both consumer and industrial markets. 

351. Retail Marketing (3) 
Prerequisite: MKT 328.
Examination of the marketing mix within the retail environment. Analysis of retail strategy in merchandising, cus-
tomer relations, and inventory control. Evaluation of retail site locations and store layouts. 

419. Advertising and Promotion  (3)
Prerequisite: MKT 328.
The economic and social roles of advertising in contemporary business. Emphasis on creation, implementation, 
and evaluation of campaigns through the analysis of creative processes, media resources, budgeting, and social 
responsibility.

424. Marketing Research (3)
Prerequisite: MKT 328 and MAT 114.
Theories and techniques involved in marketing research. Emphasis upon research objectives and design, sample 
selection, instrument design, collection techniques and statistical analysis of data, computer applications, report 
writing for managerial use. 

433. Global Marketing Management (3) 
Prerequisite: MKT 328.
Analysis of problems confronting the global marketing manager in making decisions relating to strategy, marketing 
research, product management, channel management, pricing, and promotional management. 

440. Strategic Marketing (3)  
Prerequisite: MKT 328 and Senior Standing.
Analytical and decision making skills necessary to move beyond traditional marketing management. To combine 
the knowledge of various marketing activities as they relate to managerial functions of planning, organizing, and 
controlling the marketing. 

Available in each departmental preþx:

179-279-379-479. External Domestic Study Programs (1-3) As Needed
All courses and their applications must be deþned and approved prior to registering.

180-280-380-480. Study Abroad Programs (1-4)
All courses and their application must be deþned and approved prior to travel.

195-6-7. Special Studies (1-4) 
295-6-7. Special Studies (1-4) 
Lower-level group studies which do not appear in the regular departmental offerings.

395-6-7. Special Studies (1-4) 
Upper-level group studies which do not appear in the regular departmental offerings.

484. Internship (3) 
Selected students are assigned to obtain supervised practical work experience in many area accounting þrms, adver-
tising companies, local manufacturers, the Chamber of Commerce, banks and various non-proþt organizations.

486. Cooperative Education (3) 
Selected students are assigned to obtain supervised practical work experience at a local business for an extended 
period of time. Pass/Fail.
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495-6-7. Independent Studies (1-4) 
Individual research under the guidance of a faculty member(s).

498. Seminar (1-3) 
To be used at discretion of the department.
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Adult Studies
Bachelor of Science in Business Administration with Major 
in Professional Public Accounting  

 

Program Leadership 
Luanne Powell (1984-87; 1999) M.B.A. and P.P.A. Director. B.A. and M.B.A., Union University.

Contact
 EMail: lpowell@uu.edu
 Phone: 731.661.5341
  FAX: 731.661.5366

As an Adult Studies offering in the evening, the Professional Public Accounting major leading to the Bachelor 
of Science in Business Administration is being phased out. The needs of students enrolled in the evening program 
prior to Fall 2006 are being met. Questions regarding the PPA program should be referred to the Program Director; 
contact information is given above. 

The Accounting major will continue to be offered as a traditional program with classes scheduled during the day.  
The curriculum, program requirements, and course offerings of the program are explained in full in the McAfee 
School of Business Administration chapter of this publication. Questions regarding the Accounting major should 
be directed to the Department Chair.


